
GREAT Life meets 

Scie-Citizens



Kilowatt - WHO WE ARE
Kilowatt is a coworking space and 
an accelerator of ideas with a high 
social, cultural and environmental 
value.

Kilowatt renovated an abandoned 
public space conceiving urban 
regeneration as an opportunity for 
social innovation, community 
organizing and social cohesion.

Le Serre dei Giardini Margherita are  
an innovative model of work-life 
balance crossed every year by 
more than 100 thousand people



Kilowatt - OUR VISION 
ABOUT FOOD

We believe that food, and the act of 
eating, can be a mean to spread 
values and to change the world. 

For this reason:
- we opened an organic bistrot (VETRO)
- we created a community garden
- we launched a spinoff to grow 
organically, ethically and locally 
agricultural products coming from 
migrants diets (SEMìNO)
- we are partner of GREAT Life project



UNIBO1 to involve and support farmers 
substituting traditional varieties with 
resilient ones and adopting more 
sustainable agro-techniques. 

KILOWATT2 to involve consumers in order to 
prototype and test resilient products, 
and to create an effective 
communication strategy before 
reaching the market

ALCE NERO3 to test recipes that value resilient raw 
materials and to involve manufacturers 
and retailers to bring the products on 
the market.

LCE4 to measure LCA of these resilient 
varieties.
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GREAT Life looks at the whole value chain, from crops to market test, with the aim of 
facing the effect of climate change on the agricultural activities of the Po Valley and 
raising awareness on the contribution of food consumption to adaptation and resilience.



FARMERS1 to progressively replace maize and 
other traditional water intensive crops 
with more resilient summer crops (i.e. 
sorghum and millet), adopting an 
evolutionary plant breeding approach.

SUPPLIER2 to understand the market barriers to 
sustainable innovation and to the 
spreading of resilient products.

PA3 to introduce resilient features within the 
public criteria that regulate GPP 
policies and public canteens 
purchases.

CONSUMERS4 to raise awareness on the contribution 
of food consumption to adaptation and 
resilience.TA
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From Novembre 2019 to March 2022



WHY WORKING WITH 
COMMUNITIES?
A bottom-up and participatory 
approach:
- creates a community that 
identifies with and promotes 
the project values, 
- allows to reduce risks of 
failure for the final products 
because it facilitates testing,
- simplifies the project results 
dissemination,
- contributes to a new market 
positioning for sustainability.



A NEW MARKET 
POSITIONING FOR 
SUSTAINABILITY
We believe in the need of promoting a 
new market positioning for sustainability 
(and above all sustainable food) based 
on:
- a positive and identitarian imaginary, 
overcoming the dystopian and frightening 
one,
- a collective and community-based 
choice, instead of an individualist one,
- the desire of generating a better 
future and a cohesive society.



OUR 
METHODOLOGICAL 
APPROACH

We work to involve and empower 
communities, co-designing with 
them the framework 
(sense-making), the goals, the 
actions and above all the change 
that we want to make (theory of 
change).
At the same time we are involving 
suppliers and mass retailers to 
share a vision and find the 
changemaker that can facilitate 
innovation in the sector.



● 4 events co-designed in three months
● 1 focus group with suppliers, agronomists and retailers
● 2 hectares of millet and sorghum 
● 3 schools’ cantines ready for the trial
● A growing community that expands sharing connections and knowledge

WHERE WE ARE NOW



THANK YOU
And I wish you a GREAT Life!

www.great-life.eu 

http://www.great-life.eu

